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HUMAN RESOURCE GENERALIST JOINS BRIGHT HOUSE NETWORKS 
 
INDIANAPOLIS (Tuesday, Oct. 16, 2007) – S. Brinkley Ruffin has joined Bright House Networks as a 
human resource generalist, the company announced today. 
 
Ruffin, 31 will coordinate human resource activities, including recruiting, benefits, payroll and employee 
relations, for the company’s Avon, Carmel and Marion, Ind., offices. 
 
An Atlanta native, he joins Bright House Networks from the Georgia Department of Labor, where he 
worked as employment and training consultant and employment services supervisor since 2001. Prior, 
Ruffin was community affairs coordinator for the NBA’s Atlanta Hawks with AOL Time Warner. 
 
He is a member of the International Association of Workforce Professionals. 
 
Ruffin earned an undergraduate degree in political science and minors in English and psychology from 
Morehouse College in Atlanta. He resides in Avon with wife Candice, an elementary school teacher in 
Brownsburg, a five-year-old son and a 6-month-old daughter. 
 

# # # 
 
In Indiana, Bright House Networks is one of central Indiana's leading providers of digital video, including Video On 
Demand, Subscription Video On Demand; digital phone; and high-speed data services. Managed by Advance / 
Newhouse Communications, Bright House Networks is a privately held company that has served the Indianapolis 
community for 25 years. Bright House Networks has more than 450 Indiana employees and provides services to 
more than 120,000 customers in Indianapolis, Carmel, Zionsville, Avon, Pittsboro, Lizton, Fortville, Marion, Gas City 
and Jonesboro. For more, visit www.indiana.mybrighthouse.com. 
 
Nationally, Bright House Networks is the nation’s sixth-largest MSO with 2.4 million customers in large markets 
including Indianapolis; Bakersfield, Calif.; Birmingham, Ala.; Detroit; and Orlando and Tampa Bay, Fla., along with 
several other smaller systems in Alabama and the Florida Panhandle. Exceptional customer service is the company’s 
cornerstone of its business and top priority across all operating units. Bright House Networks’ local customer service 
centers are available 24 hours a day seven days per week, including holidays. Public affairs, social responsibility and 
community involvement continue as major initiatives for Bright House Networks as an ongoing commitment to the 
families and communities the company serves, including long-term commitments to education and to what matters in 
the lives of Bright House Networks communities. 


