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BRIGHT HOUSE NETWORKS TO DONATE PORTION OF CUSTOMERS’ 
MONTHLY BILLS TO CYSTIC FIBROSIS FOUNDATION 
 
INDIANAPOLIS (Thursday, Feb. 28, 2008) – Bright House Networks announced today it has partnered 
with the Indiana Chapter of the Cystic Fibrosis Foundation to raise critically needed funds for the 
organization by donating a substantial percentage of new or existing customers’ monthly bills. 
 
The announcement comes on the eve of an important fund-raising event for Cystic Fibrosis Foundation, 
the Indianapolis Wine Opener at The Children’s Museum of Indianapolis. 
 
A special VIP reception hosted by The Buck Group of Merrill Lynch begins at 6:30 p.m. Friday at the 
museum while the main event begins at 7:30 p.m. 
 
The public is invited to attend. Remaining tickets are limited. To obtain tickets, call (317) 202-9210 or visit 
http://indiana.cff.org/indywine08. 
 
At the event, Bright House Networks will have a booth where event attendees can become new 
subscribers to the company’s services and arrange for Bright House Networks to donate a portion of their 
monthly bill to Cystic Fibrosis Foundation. Existing Bright House Networks customers can visit the booth 
and also arrange to support Cystic Fibrosis Foundation with a portion of their monthly bill. 
 
Customers who subscribe to one of Bright House Networks’ services – which include digital voice, digital 
phone and high-speed Internet – will have 30 percent of their bill each month donated to the Cystic 
Fibrosis Foundation for the next four months. Customers who subscribe to two products will have 50 
percent of their bill donated for five months and customers who subscribe to all three Bright House 
Networks services will have 80 percent of their monthly bill donated to Cystic Fibrosis Foundation for six 
months. 
 
“We are pleased to help raise crucial funds and community awareness by providing this opportunity to 
attendees at the Indianapolis Wine Opener event Friday,” said Bright House Networks Indiana President 
Buz Nesbit. “Bright House Networks continues to actively support community service organizations, non-
profits and youth-focused organizations throughout the Indiana communities we serve and partnering with 
Cystic Fibrosis Foundation is one more way the company strives to be a good corporate citizen.” 
 
“This is an amazing opportunity and we are very thankful for Bright House Networks to open itself up to 
the Foundation and give back to the community through those who support the Cystic Fibrosis 
Foundation locally,” said Elizabeth Fraim, director of special events for Cystic Fibrosis Foundation Indiana 
Chapter. 
 
Also at Friday’s event, a Silent Auction featuring more than 80 packages will also be held to benefit Cystic 
Fibrosis Foundation Indiana Chapter. 
 



Bright House Networks will offer the same opportunity to support Cystic Fibrosis Foundation through 
donated portions of new and existing customers’ bill payments at future Cystic Fibrosis Foundation events 
throughout the remainder of the year. 
 

# # # 
 
In Indiana, Bright House Networks is one of central Indiana's leading providers of digital video, including Video On 
Demand, Subscription Video On Demand; digital phone; and high-speed data services. Managed by Advance / 
Newhouse Communications, Bright House Networks is a privately held company that has served the Indianapolis 
community for 25 years. Bright House Networks has more than 450 Indiana employees and provides services to 
more than 120,000 customers in Indianapolis, Carmel, Zionsville, Avon, Pittsboro, Lizton, Fortville, Marion, Gas City 
and Jonesboro. For more, visit www.indiana.mybrighthouse.com. 
 
Nationally, Bright House Networks is the nation’s sixth-largest MSO with 2.4 million customers in large markets 
including Indianapolis; Bakersfield, Calif.; Birmingham, Ala.; Detroit; and Orlando and Tampa Bay, Fla., along with 
several other smaller systems in Alabama and the Florida Panhandle. Exceptional customer service is the company’s 
cornerstone of its business and top priority across all operating units. Bright House Networks’ local customer service 
centers are available 24 hours a day seven days per week, including holidays. Public affairs, social responsibility and 
community involvement continue as major initiatives for Bright House Networks as an ongoing commitment to the 
families and communities the company serves, including long-term commitments to education and to what matters in 
the lives of Bright House Networks communities. 


